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ABSTRAK  
Rezky Amalia Putri R. 2015211804. Faktor-faktor Yang 

Mempengaruhi Konsumen Dalam Keputusan Pembelian Kartu Data 
Telkomsel Pada Mahasiswa STIE Nobel Indonesia Makassar. Dibimbing oleh 
Hasmin. 

 
 Penelitian ini bertujuan untuk menguji pengaruh promosi, harga, dan 

kualitas produk baik secara parsial maupun simultan. Metode penelitian ini yaitu 
kuantitatif. Data penelitian ini diperoleh dari kuesioner (primer) dengan populasi 
yaitu seluruh mahasiswa STIE Nobel sehingga penulis mengambil sampel 
sebanyak 88 mahasiswa STIE Nobel. Analisis data yang digunakan dalam 
penelitian ini adalah Regresi Linear Berganda dengan menggunakan SPSS 22.0. 
Yang mana menggunakan Uji Validtas, Reliabilitas, Koefisien Determinasi, Uji 
Parsial dan Uji Simultan.  

 Hasil penelitian ini menunjukkan bahwa variabel Promosi, Harga dan 
Kualiitas Produk berpengaruh positif dan signifikan secara simultan dan parsial 
terhadap keputusan pembelian kartu data  pada mahasiswa STIE Nobel Indonesia 
Makassar. 
 
Kata Kunci: promosi, harga, kualitas produk, dan keputusan pembelian.               



iv 
 

ABSTRACT 
 

Rezky Amalia Putri R. 2015211804. Factors Affecting Consumers in the 
Decision to Purchase Telkomsel Data Cards at STIE Nobel Indonesia 
Makassar Students. Guided by Hasmin. 

 
 
This study aims to examine the effect of promotion, price, and product 

quality both partially and simultaneously. This research method is quantitative. 
The data of this study were obtained from a questionnaire (primary) with a 
population of all STIE Nobel’s students so that the authors took a sample of 88 
STIE Nobel’s students. The data analysis used in this study is Multiple Linear 
Regression using SPSS 22.0. Which uses validity test, reliability, determination 
coefficient, partial test and simultaneous test. 

In the results of validity and reliability, all statements in the questionnaire 
were declared valid and reliable so that they were feasible to be included in 
further testing. The results of the T test (partial) showed that: (1) promotion had a 
positive and significant effect partially on the decision to purchase Telkomsel data 
cards, (2) the price had a positive and significant effect partially on the decision 
to purchase Telkomsel data cards, and (3) product quality partially positive and 
significant effect on the decision to purchase Telkomsel data cards. The F test 
results (simultaneous) also prove that promotion, price, and product quality have 
a significant simultaneous effect on the decision to purchase Telkomsel data 
cards. And on the test results of the coefficient of determination obtained by R 
square, the influence of the decision to purchase Telkomsel data cards is 
influenced by promotion variables, prices, and product quality. The dominant 
variable affecting the decision to purchase Telkomsel data cards is the price 
variable. 
 

 
Keywords: promotion, price, product quality, and purchasing decision.       
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MOTTO  
“Knowledge is Power”. 
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Puji dan Syukur tak terhingga kepada Allah SWT, karena 

hanya atas ijin-Nya, saya dapat menyelesaikan skripsi ini tepat 

pada waktunya, diikuti dengan dukungan dan do’a oleh orang-
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Bapak dan Ibu Dosen pembimbing, penguji dan pengajar, 
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